
This project educated and engaged 10 school communities from across Central Western NSW 
on water conservation and empowered parents to adopt water conservation behaviours at home. 

In early November 2017, 45 students and parents attended the Go Green Film Festival at Rahamim 
Ecology Centre in Bathurst. The short films were made by 200 primary and high school students 
as part of two sustainability education projects: the ‘Water is Life’ film competition run by Rahamim 
Ecology Centre and; films from the GoMAD (Go Make a Difference) Challenge run in partnership 
with the Office of Environment and Heritage and NSW Environmental and Zoo Education Centres. 

During the intermission, film goers attended workshops by Bathurst Regional Council, Rahamim 
Ecology Centre and the Office of Environment and Heritage. These included how to be a water-
wise gardener and how to create a raingarden at home, as well as a tour of the Rahamim grounds 
to see water conservation measures in place.

At the end of the event participants were encouraged to make a ‘water-is-life’ pledge to commit 
to water conservation at home.  Incentives of free water-saving shower heads, vegie seedlings 
and local native plants were also offered to help them undertake their commitment.

Best Practice Sustainability Education & Engagement

Go Green Film Festival
A project by WREEN - Western Rivers Environmental Education Network

Visit www.aaeensw.org.au to learn more about this project

“It was good to see how receptive Council has been to this project, which enabled 
time and financial resources to be made available to it. I look forward to working on 
projects in the future with the WREEN group.”Alison Thompson, Bathurst Regional Council

“For professional 
environmental 
educators working 
in regional teams, 
this has been a 
fantastic way to over-
come professional 
isolation by working 
on inspirational 
projects with 
enthusiastic, 
like-minded people.”Andy McQuie, 
Office of Environment 
and Heritage



 
Incorporating these community-based social marketing tools of written commitments and 
incentives resulted in 26% of festival attendees signing pledges to save water at home. 

The project team surveyed these people over the summer to evaluate whether they changed 
their behaviour. 41% of pledge makers completed the online survey, all reporting that they had 
adopted a range of water conservation behaviours at home including: taking shorter showers; 
watering their garden at a different time of the day; capturing kitchen and laundry grey water 
to reuse on their garden; and wearing clothes more times before washing to reduce the 
number of loads per week. 

This evaluation was able to demonstrate that the event not only educated the community, 
but also resulted in 11% of attendees changing their behaviour to actively help the 
environment. It is important to note that this figure may have been higher if the festival site 
had only one specific entry/exit point to ask people to complete their pledge as they left, 
as a number of people were able to leave without being asked to pledge.

“The project plan template 
made planning and evaluat-
ing the project easy, allowing 
the team to work towards 
clear and measurable 
outcomes. I’m sure we will 
be using this process for 
future projects and I think 
the logic progression will be 
helpful, especially for grant 
applications.” 

Nic Hall, Red Hill Environmental 

Education

“I enjoyed learning what a best practice project looks like and feeling confident 
in planning for one. Since accessing the skills of others in our region for a better 
outcome, I have had the confidence to draw on my colleagues’ support and ask them to  
collaborate with us on a couple of successful grant applications that I have written.”Sally Neaves, Rahamim Ecology Centre

This project has been assisted by the New South Wales Government through its Environmental Trust.


